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CINZ and TNZ renew long-term commitment to promoting  
business events to New Zealand 

 
The marketing of New Zealand as an international business events destination continues to be 
enhanced by an ongoing agreement between Conventions and Incentives New Zealand (CINZ) 
and Tourism New Zealand (TNZ).  
 
The two organisations have renewed their longstanding commitment to promote business 
events to New Zealand by signing a Memorandum of Understanding (MOU) confirming 
cooperative activity.  
 
TNZ’s Global Manager for Business Events, Lisa Gardiner says a key focus of the renewed 
partnership will be TNZ’s expertise in the management of international tradeshows as a platform 
to showcase the industry to the world.  
 
“We are excited to include the Asia Pacific Incentives and Meetings Event (AIME) as part of that 
portfolio. This has traditionally been managed by CINZ and we welcome their partnership, as we 
continue New Zealand’s loyalty to this event and the opportunities it provides to our industry to 
engage with customers,” says Ms Gardiner.  
 
Tourism New Zealand will continue to drive global marketing activity in support of the sector and 
operate the Conference Assistance Programme (CAP) as a key tool in securing large scale 
international conferences, Ms Gardiner says. 
 
CINZ Chief Executive, Lisa Hopkins says coordination across the sector delivers significant 
benefit for the New Zealand industry and the economy as a whole.  
 
“Now, more than ever, we are demonstrating the united approach and commitment New 
Zealand has to securing business events globally, as we prepare for open borders in the future.  
The economy needs our industry to be part of the recovery story and this MOU ensures full 
collaboration on the most meaningful opportunities between the business events industry and 
TNZ,” Ms Hopkins says. 
 
“CINZ’s programme of work to promote and support our members in Australia will continue. 
Given its importance, this is where we leverage and collaborate with TNZ and other Australian 
based partners to work cohesively and maximise opportunities for our industry.”  
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About Conventions and Incentives New Zealand (CINZ) 

• CINZ www.conventionsnz.co.nz is the official, membership-based association of New 
Zealand’s conference and business events industry with more than 460 members across 
a broad range of sectors. 

• CINZ takes a leadership role in increasing meetings, incentives, conference and events 
business for the benefit of its members, principal stakeholders and the New Zealand 
economy. 

• CINZ works to actively promote the sector, providing advocacy with central government 
and offering assistance, information, professional development and real business 
opportunities to its members. 

• CINZ manages New Zealand’s only national annual trade show MEETINGS, which 
generated over $64 million during its two days in Auckland in 2019. In 2021, MEETINGS 
will be held in Christchurch. 

• CINZ will host BE Reconnected in December 2020 as a proactive way to support the 
industry to reconnect with customers and each other 

• CINZ Approved PCO Group are qualified to handle the most complicated of domestic 
and international association conferences. Not only are CINZ Approved PCOs required 
to meet strict criteria, they are bound by a Code of Ethics, Rules and Responsibilities 
determined by CINZ.  
 

About Tourism New Zealand Business Events 

• Business events deliver a range of significant benefits to New Zealand and our 
communities including knowledge and culture exchange, growing New Zealand’s 
expertise and economic growth. 

• Tourism New Zealand undertakes activity to make it easier for groups and organisations 
to hold business events in New Zealand and we work closely with the New Zealand 
industry to bid for business events to be held in New Zealand. 

• This includes managing the Conference Assistance Programme (CAP). This programme 
provides strategic marketing and bid assistance to internationally-affiliated organisations 
seeking to host a conference of more than 200 international delegates in New Zealand.  
The estimated value from all conferences and incentives Tourism New Zealand bid for 
and won in the FY20 financial year is $87 million. 

 

http://www.conventionsnz.co.nz/

